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Audiologists in Australia are
represented professionally by
the Audiological Society of
Australia Inc (ASA). ASA was

founded in 1968 and has a current

membership in excess of 1600
member audiologists.

The Audiological Society of
Australia works to:

« pursue and promote the
knowledge and practice of
audiology

» promote ASA as the
professional association for
audiologists

« further the advancement of
the member’s professional
interests, and

- promote optimum hearing
healthcare in the community
through quality professional
assessment, rehabilitation,
education and research.

(Source: www.audiology.asn.au)

INVITATION TO PARTNER AND/OR EXHIBIT

We are pleased to announce that the XXXII World
Congress of Audiology 2014 will be held from 3—7 May
2014 at the Brisbane Convention & Exhibition Centre in
South Brishane, Queensland.

The XXXII World Congress of Audiology 2014 will be
co-hosted by the International Society of Audiology,
Audiology Australia and The HEARing Cooperative
Research Centre and is expected to attract over 1,800
delegates.

Audiology Australia’s national and local congress
committees have been developing a challenging and
entertaining scientific program of specialist workshops
and master classes, topical keynote addresses, round
tables of specific interest fields, clinical grand rounds
featuring case studies of particular interest and an
integrated consumer forum.

Audiology Australia values its relationships with

its industry colleagues, and a highlight of all past
conferences has been the trade exhibition. This
provides an extremely popular and cost effective way
for partners, exhibitors and service providers to make
sure that members and all attendees are updated on
the latest products and services on offer. The trade
exhibition is planned to be the conversational and
networking hub of the congress, ensuring the best
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opportunity for information transfer, discussion and
business that just can't occur over the phone or via a
mailed pamphlet.

Al exhibitors will find a captive audience for
promoting their products to delegates who want to
know what is in the marketplace. We invite all past
trade exhibitors to get in quickly and ensure that their
chosen display area is reserved for 2014.

You may also wish to consider the option of greater
exposure to our members and delegates through
taking up one of our comprehensive partnership
opportunities. All of our partners will be featured

on the congress promotional website and materials
and partners are also afforded the opportunity to
participate in our Partner’s Technology Update sessions
during the scientific program.

We look forward to working with our industry

colleaques in making the XXXII World Congress of
Audiology 2014 an event to remember.

Bob Cowan Louise Hickson
Chair, XXXIl World Congress President, Audiology
of Audiology 2014 Committee  Australia

Audiology




XXXl WORLD CONGRESS OF
AUDIOLOGY 2014 DETAILS

Congress Venue

Brishane Convention & Exhibition Centre
(nr Merivale & Glenelg Streets, South Brisbane, Queensland

The Brishane Convention & Exhibition Centre is unique because of
its ideal location within the ity precinct area. It is only minutes
from the city centre and within walking distance of restaurants,
shops and a range of accommodation and entertainment facilities.

Exhibition Floor Plan

The attached provisional floor plan has been designed to ensure
good visibility and access to all exhibition booths. Maximum traffic
flow will be encouraged by the strategic placement of catering
stations at key points in the exhibition areas, as well as through
constant referral.

Professional Congress Organisers

Consec — Conference Management is managing the congress
exhibition and trade exhibition supply company EXPONET, has been
contracted to supply all exhibition facilities.

cons E.‘(‘:':"{"r

Consec — Conference Management
PO Box 3127

BMDCACT 2617 Australia

T: 461262510675
F:+61262510672

E: audiology@consec.com.au
W: www.wea2014.com

Congress Manager: Barry Neame (EM

Senior Congress Coordinator: Kellie Singer DipEvisMgt
Partnership and Exhibition Manager: Aaron Neame

ICDHEMTICR . WY Sy

PO Box 1432

BEENLEIGH QLD 4027

T: 46139676 7736

F: 461396767788

E: gld@exponet.com.au
W: www.exponet.com.au
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GIFT GIVING POLICY FOR THE
XXXl WORLD CONGRESS OF
AUDIOLOGY 2014

Statement from the XXXII World Congress of Audiology
2014

The XXXII World Congress of Audiology 2014 is viewed as a
premier international event. The congress affords members

and other delegates with the opportunity to exchange and
update information on audiological research, clinical findings
and technology. The strong support of our colleagues from the
hearing healthcare industry supports the updating of members
and delegates knowledge about technology currently available in
the field. The trade exhibition, which is a feature of the congress,
also provides an opportunity for industry to meet with members
and delegates on a professional basis.

The XXXII World Congress of Audiology 2014 Committee is
grateful for the support provided by the hearing healthcare
industry colleagues in being official sponsors and exhibitors of
the congress. This enables the congress to invite internationally
acclaimed speakers and to furnish a broad scientific and clinical
program, as well as involving consumer groups and consumers
on the final day of the congress.

The XXXII World Congress of Audiology expects all of its
members to adhere to the XXXII World Congress of Audiology
Code of Ethics. We would expect, and respectfully request, that
our colleagues in the hearing healthcare industry do not engage
in commercial or marketing activities, such as the provision of
significant or costly gifts, that would be viewed as placing our
members in a potential or perceived conflict of interest situation
in regards to the Code of Ethics.

Bob Cowan
Chair
XXXIl World Congress of Audiology 2014 Committee

www.wca2014.com

XXXIl WORLD CONGRESS OF
AUDIOLOGY 2014 PROMOTION

The congress scientific program is structured to ensure relevance to:

«audiologists

« speech therapists

«other health practitioners, and
hearing health administrators.

The congress will be widely promoted to these target audiences
throughout Australia and internationally.

Congress-related material for the XXXII World Congress of

Audiology 2014, acknowledging our partners includes:

« direct mail — distribution of the congress main announcement

«e-marketing — reqular email blasts promoting program
updates, key dates and featured speakers

- the XXXII World Congress of Audiology 2014 website
— partners will be acknowledged on the congress website as
maintained by Consec — Conference Management, with links to
their company websites

« promotion at other industry-related conferences/meetings in
Australia and internationally, and

« special interest group meetings.

10 REASONS TO EXHIBIT AT THE
XXXl WORLD CONGRESS OF
AUDIOLOGY 2014

1.~ Meet new buyers and develop a quality database

2. Develop a personal and direct relationship with your clients

3. Show your full product range in real life rather than a
catalogue. Live events provide the best possible interactive
marketing platform

4. Letbuyers use all five senses to gain a full appreciation of your
product

5. QOvercome objections and accelerate the buying process

6. Display your products and services to key decision makers

7. Raise your profile in the industry and add value to your brands
8. Locate new agents and distributors for your products

9. Launch a new product and generate media interest

10. Get immediate feedback on your product
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AT A GLANCE - PARTNERSHIP Platinum Partner
AND EXHIBITION OPPORTUNITIES AuUD$50,000 Five (5) available ) s
Recognition
Partnership No. Price AUD$ v Platinum partner acknowledgement
Opportunities Available (incl gst) v Company acknowledgement on the congress website with a link to
i the company website
Platinum > 55000000 v Company logo on congress signage
Gold ; $3300000 v Company logo on con.gress satchell .
v Company logo on main congress slide in each room
S Muliple $15,000.00 v Company logo featured on the cover of the congress handbook
v Company logo and promotional paragraph in the congress
Bronze Multiple $12,000.00 handbook
Promotion
Congress App Exclusive $10,000.00 v One (1) full page advertisement in the congress handbook
v 1x30 second video grab at the start of each day (to be supplied by
Welcome Reception Exclusive $10,000.00 partner)

v Two (2) satchel inserts (to be supplied by partner)

e EOIEIE B0 v/ 90 minute sponsor symposium on Sunday 4 May
Internet Café Exclusive $7,700.00 Trade Booths and Registration

v Two (2) exhibition booths (3m x 3m) in prime position based on
Name Badges/ Exclusive §7700.00 time of booking
Lanyards v Two (2) congress registrations incl tickets to the welcome reception

and congress dinner

Lunches 4 $5,500.00 v Two (2) additional tickets to the congress dinner
Morning/Afternoon 8 §3,300.00
Teas Gold Partner

AUD$%33,000 Five (5) available
Advertising Opportunities R -

ecognition

Satchel Insert Multiple $2,500.00 v Gold partner acknowledgement

v Company acknowledgement on the congress website with a link to
Handbook Multiple §1,900.00 the company website
Advertising v Company logo on congress signage
—full page v Company logo and a promotional paragraph in the congress

handbook

Handbook MUltlple S],ZOOOO Promotion
Advertising v One (1) satchel insert (to be supplied by partner)
- Y% page

Trade Booth and Registration

v Two (2) exhibition booths (3m x 3m) in prime position (based on
time of booking)
Exhibition Trade $4.800.00 v One (1) congress registration incl a ticket to the Welcome Reception
Booth3mx 3m and Congress Dinner
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PARTNERSHIP OPPORTUNITIES (NC GST)

Silver Partner

AUDS$15,000

Recognition

v Silver partner acknowledgement

v Company logo and a promotional paragraph in the congress
handbook

v Company acknowledgement on the congress website with a
link to the company website

v~ Company logo on congress signage

Multiple available

Promotion
v One (1) satchel insert (o be supplied by partner)
Registration

v 0One (1) congress registration incl a ticket to the Welcome
Reception and Congress Dinner

Bronze Partner

AUD$12,000 Multiple available

Recognition

v Bronze partner acknowledgement

v Company acknowledgement on the congress website with a
link to the company website

v Company logo on congress signage

v Company logo and a promotional paragraph in the congress
handhook

Registration

v 0One (1) congress registration incl a ticket to the Welcome
Reception and Congress Dinner

Congress App
AUD$10,000

The app for the Blackberry, iphone, Android, ipad and any
smartphone that has web browsing capability will show the full
program, speaker details, social program, partner and exhibitor
listings, alerts and maps.

Exclusive

Recognition

v/ Company logo on congress website with a link to the company
website

v Company acknowledgement and promotional paragraph in the
congress handbook

Promotion

v Prominent branding on the Congress app front page

v One (1) A4 advertisement in the congress handbook (artwork to
be supplied by partner)

www.wca2014.com

Welcome Reception Partner

AUDS$10,000

Recognition

v Welcome Reception partnership acknowledgement

v Company logo and promotional paragraph in the congress
handbook

v Company logo on the congress website with a link to the
company website

v Company sign (to be supplied by partner), displayed during the
Welcome Reception — normally 1000x2000mm roll up stand
banner

Exclusive

Promotion

v One (1) A4 flier (to be supplied by partner) in congress satchel
Tickets

v Four (4) tickets to the Welcome Reception

Water Bottles

(1 bottle per delegate)

AUDS$8,800

Recognition

v Company logo printed on 500m plastic water bottles

v Company acknowledgement as a partner in the congress
handbook

Promotion

v One (1) A4 flier (to be supplied by partner) in the congress
satchels

v All delegates will receive a bottle of water when registering

Exclusive

Internet Café

AUDS$7,700

Exclusive (plus equipment and

communication costs)

Recognition

v Company acknowledgement as a partner in the congress
handbook

Promotion

v Opportunity to ‘meet and greet’ delegates who use the Internet
Station

v Display of company banner/signage at the Internet Station —
sponsor to provide (subject to venue requlations)

v Opportunity to provide handouts at the Internet Station

v Company logo on computer screen savers

v One (1) A flier (to be supplied by partner) in the congress
satchels

Registration

v One (1) full registration incl a ticket to the Welcome Reception
and the Congress Dinner



PARTNERSHIP OPPORTUNITIES (NC GST)

Name Badge and

Lanyard Partner

AUDS$7,700

Recognition

v/ Company acknowledgement as a partner in the congress
handbook

v Company logo to be printed on the delegates name badges
(placement at the discretion of the congress manager)

Exclusive

Promotion

v Company logo on website, with link to partner’s website

v One (1) A4 flier (to be supplied by partner) in the congress
satchels

v Opportunity to provide company branded lanyards (to be
supplied by partner)

Lunch Partner

AUD$%$5,500

Recognition

v/ Company acknowledgement as a partner in the congress
handbook

v/ Company logo on the congress website with a link to the
company website

v Company sign (to be supplied by partner) to be displayed in the
luncheon area — normally 1000x2000mm roll up stand banner

Four (4) available

Registration
v Aninvitation for two (2) company representatives to attend the
partnered luncheon

Morning or Afternoon

Tea Partner

AUD$%3,300

Recognition

v/ Company acknowledgement as a partner in the congress
handbook

v/ Company logo on the congress website with a link to the
company website

v Company sign (to be supplied by partner) to be displayed in the
luncheon area — normally 1000x2000mm roll up stand banner

Eight (8) available

Registration
v Aninvitation for two (2) company representatives to attend the
partnered morning or afternoon tea

Satchel Insert

AUDS$2,500

v One (1) company brochure inserted in all delegates satchels
(1 double sided A4 size) or small promotional item (to be
discussed with the Congress Managers) (to be supplied by the
advertiser)

Advertising

v 0ne (1) A4 advertisement — AUD$1,900
full colour, inside the congress handbook (artwork to be
supplied print ready by advertiser)

v Half (1/2) A4 page advertisement — AUD$1,200
full colour, inside the congress handbook (artwork to be
supplied print ready by advertiser)

Booking deadline for advertising in the congress
handbook is 1 February 2014 and deadline for the
artwork is 1 April 2014.

Individual Packages

If the above traditional partnership arrangements or packages do
not cater for your specific needs, please contact the Partnership and
Exhibition Manager, Aaron Neame on telephone: +612 6251 0675,
facsimile: +612 62510672 or email: aaron@consec.com.au to
discuss your individual requirements.

Please note:

Acknowledgement in the main announcement, registration brochure
and the congress handbook is subject to partnership confirmation
prior to printing deadlines.

The production of banners and any promotional material is the
responsibility of the partner.

Prime position will be dependent on availability in floor plan when
application is received.

Brisbane Convention & Exhibition Centre Brisbane 3-7 May 2014
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TRADE EXHIBITION DETAILS

The trade exhibition will be held in Exhibition Hall 1 of
the Brisbane Convention & Exhibition Centre.

The exhibition floor plan has been designed to ensure
good visibility and access to all stands. Maximum
traffic flow will be encouraged by the placement of
catering stations at key points in the exhibition areas
as well as constant referral.

All morning/afternoon teas and lunches will be held
in the trade exhibition area.

Preliminary Move-in/Move-out
Times

Movein:  Saturday 3 May 2014 from 3.00pm

Move out: Wednesday 7 May 2014 from 1.30pm
(at the conclusion of lunch)

EXPONET staff will be on site during the exhibitor

move-in period to ensure that final exhibitors

requirements can be met.

Preliminary Exhibition Hours

Sunday 4 May 2014 1.30pm—4.00pm
Sunday Welcome Reception  5.00pm—7.00pm
Monday 5 May 2014 8.30am—>5.30pm
Tuesday 6 May 2014 8.30am—>5.30pm
Wednesday 7 May 2014 8.30am—1.30pm

Consec works with EXPONET (the exhibition build
contractors) to design the best high traffic exhibit
layout as possible.

Please Note: All booths must be show-ready by 1.30pm
on Sunday 4 May 2014. No installation will take place
on Monday 5 May through to Wednesday 7 May.

All booths must remain in place until 1.30pm on
Wednesday 7 May 2014.

Erm

www.wca2014.com

Exhibition Booth Package AUD$4,800

Dimensions

3mx3m

Walls

White melamine infill panels with polished aluminium
frame. The octanorm stand system offers a unique clean
white laminate and polished aluminium appearance.

Fascia

Polished aluminium fascia, 30cm deep on all aisle frontages.

Lights and Power

Two (2) x 120 watt lights per booth up to 9m2 lights are
mounted on the inside of the front fascia. 1x power point
per stand, regardless of size. Each point has a maximum
loading of 1200 watts (4 amps).

Company Name

One company sign per booth, including stand number,
computer-cut vinyl, standard style lettering (maximum of 30
letters — Pty Ltd etc deleted). Choice of primary colours. All
open aisle frontage has a fascia sign.

Welcome
Reception

An invitation is extended, by the congress committee, for
two (2) representatives, per exhibition booth/space booked,
to attend the Welcome Reception as their guests.

Congress Satchel

One (1) per exhibition booth including delegate listing.

Delegates Listing

Subject to privacy legislation, relevant details of all delegates
attending the congress will be made available to partners
and exhibitors.

Name Badge

Name badge for two (2) representatives.

Promotion

Listing of company name in the congress handbook.

(atering

Morning/afternoon teas and lunches for two (2)
representatives each day.

Sample of
Exhibition Booth
(3mx3m)

Custom Booths

Furniture/objects/plants displayed not included in booth

Companies intending to install custom designed booths must submit full specifications
and drawings direct to Consec — Conference Management before 9 April 2014 to
facilitate the required approval process by the Brishane Convention & Exhibition Centre.

TN & EVENT

S TEEARED can also assist with custom build stands (see opposite for
examples). Go to www.exponetcom.au or contact EXPONET for more information

on T +617 3442 4100
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PROVISIONAL TRADE EXHIBITION FLOOR PLAN
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This provisional floor plan may be amended once major partners are confirmed or at the congress organising committee’s discretion.
Should the exhibition floor plan require expansion, retraction or re-arranging, the organisers have the right to make the necessary changes without notice.

Brisbane Convention & Exhibition Centre Brisbane 3-7 May 2014
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GENERAL INFORMATION

Welcome to Brisbane, Queensland,
Australia

The gateway to the country’s most popular tourist region, Brisbane
is serviced by world class domestic and international airports
located just 20 minutes from the city centre. Brishane International
Airport operates 24/7 and has direct international flights each week.

With an all year round idyllic climate, Brisbane is a dynamic,
sophisticated and cosmopolitan ity with a relaxed, friendly alfresco
lifestyle.

Accommodation

Block bookings have been made at a number of properties near
the Brisbane Convention & Exhibition Centre. As a sponsor and/
or exhibitor you will be emailed an exhibitor kit which will include
an Exhibitor Accommodation Booking Form with accommodation
details.

Car Parking
See Location & Access Map below.

Terms and Conditions

- Inthe event of the withdrawal of an exhibition booth booking,
Consec — Conference Management should be notified in writing
as soon as possible. Please note that a refund of fees paid (less
a cancellation fee of 50% of the value) will be made to an
exhibitor cancelling before or on 1 February 2014. No refunds
will be made after that date. This only applies if all the space in
the exhibition floor plan is sold.

« Booths will be allocated strictly in order of receipt of applications
and deposit monies and that the Professional Congress
Organiser’s decision will be final.

- BRISBANE
@ Convention
P & exhibition
’C ENTRE

Location & Access Map
BCEC on Merivale Street & Grey Street

Brisbane River

GOODWILL \
PEDESTRIAN
South Bank Parklands BRIDGE
and Dining Precinct

BRISBANE
CBD Queensland Performing
Arts Centre

<€ GREY STREETY

Queensland
Conservatorium

GOMA
ART GALLERY
LIBRARY
MUSEUM

GREY STREET)
ENTRANCE

Rydges Hotel

@ South Brisbane
b—& Railway Station

BCEC on Grey Street joins with
Access BCEC on Merivale Street via the Plaza Level

<€ BUSWAY ¥

Taxi Rank

H Am

10

A Public Toilets

& Parenting Room

™  Public Telephones
@ Parking

Lifts

A Information

E3 Exhibitors Service Centre
&% Bicycle Racks
& City Cat - Ferry Terminal
© Train Station
@ Bus Station

<€ MELBOURNE STREET ¥

MELBOURNE
STREET
ENTRANCE

EXHIBITION HALL 4

[
. T
:wml : Q3
!

EXHIBITION HALL 3 EXHIBITION HALL 2 EXHIBITION HALL 1

Q4

Entry & Exit

L~ GreatHall — —

8 €GLENELG STREET Y

Doord
1
1
1
|

Qat

COACH DROP OFF

1

I

1

1
Door 1

more personal - more choice

www.wca2014.com



GENERAL INFORMATION conTinueD

Should the exhibition floor plan require expansion, retraction
or re-arranging, the organiser’s have the right to make the
necessary changes without notice.

» The provisional floor plan may be amended, once major

partners are confirmed or at the Congress Organising
Committee’s discretion.

Exhibitors will not be permitted to move in or be
listed in the congress handbook until full payment
has been received.

» The XXXII World Congress of Audiology 2014, EXPONET, Consec

— Conference Management and the Brisbane Convention &
Exhibition Centre will not be liable for injuries to any person

or damages to property owned or controlled by exhibitors.
Regarding claims for damages or injuries that may arise from or
be in any way connected with exhibitor occupation or display
space, the exhibitor agrees to defend indemnity and hold the
Organising Committee harmless against all such claims. The
exhibitor agrees to insure itself at its own expense against
property loss or damage and for public liability or personal
injury and liability for property damage.

Participation in the exhibition does not imply any endorsement
or approval by the XXXII World Congress of Audiology 2014. The
XXXII World Congress of Audiology 2014 takes no responsibility
in relation to displays, products, representations or promotional
material of the participants. The XXXII World Congress of
Audiology 2014 has not assessed, endorsed or approved any
display, product, representation or promotional material.

Exhibitors are strongly advised to insure goods during transit
and while on display, against damage/loss, however caused, as
well as public liability. In addition, the exhibitor acknowledges
that the XXXII World Congress of Audiology 2014, EXPONET and
(onsec — Conference Management do not maintain insurance
covering exhibitor's property and that it is the sole responsibility
of the exhibitor to obtain public liability, business interruption
and property damage insurance covering such loss by an
exhibitor.

All exhibitors must have a current publicliability
insurance cover for their exhibition booth.
Exhibitors may be required to submit their public
liability insurance certificate along with their
booking form.

In the event of the withdrawal of a partnership booking, Consec
— Conference Management should be notified in writing as
s00n as possible. Please note that a refund of fees paid (less a
cancellation fee of 50% of the value) will be made to a partner
cancelling before or on 1 February 2014. No refunds
will be made after that date.

Participants shall be regarded in every aspect as carrying their
own risk for injury to person or property, including baggage,
during the congress. We strongly recommend that at the time
of booking you take out a travel insurance policy of your choice.
The policy taken should include the loss of deposit through
cancellation, medical insurance, loss or damage to personal

XXXII
) WO "J
Congrm

AuJ?o'ogY

property, financial loss incurred through disruption due to
strikes or other industrial action. The organisers are in no way
responsible for any claims concerning insurance.

Due to the privacy legislation, the organisers cannot guarantee
the inclusion of ALL participants names and contact details on
the delegates list.

Source: Consec — Conference Management (Audiology Australia XIX National Conference
2010, Sydney Convention and Exhibition Centre, Sydney).

HOW TO BOOK AND DETAILS
OF PAYMENT DEADLINES

Partnership

In order to confirm your partnership, we will require the
Application to Partner form and fifty percent (50%) deposit
payment to be forwarded by return mail. The balance
payment will be required by 1 February 2014.

Exhibition
In order to confirm your exhibition space we will require the

Application to Exhibit form and fifty percent (50%) deposit
payment to be forwarded by return mail. The balance
payment will be required by 1 February 2014.

Early booking is necessary, as space is limited. Booths will
be allocated strictly in order of the date the deposit
payment and Application to Exhibit form is
received.
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APPLICATION TO EXHIBIT
ABN: 11064 552 781 (Audiological Society of Australia Inc)

Please complete this form and return with payment to Consec — Conference Management

Company/Organisation

Contact Names

Postal Address Suburb Postcode
Telephone (w) Facsimile

Mobile Email

BOOTH POSITION

Number of booths required: |:| I/we prefer booth position/s as indicated on the enclosed floor plan in order of preference:

1st 2nd 3rd 4th

Please tick:

[] Notwithstanding email or verbal communication, I/we understand that booth/s will be allocated strictly in order of receipt of applications and deposit monies and that the Professional Congress
Organiser’s decision will be final. Should the exhibition floor plan require expansion or retraction, the organisers have the right to make the necessary changes. Exhibitors will not be permitted to
move in or be listed in the congress handbook until full payment has been received.

[] 1/We note that furniture, extra lighting and power are to be ordered from the exhibition contractor.

CANCELLATION POLICY

In the event of the withdrawal of an exhibition booth booking, Consec — Conference Management should be notified in writing as soon as possible. Please note that a refund of fees paid (less a
cancellation fee of 50% of the value) will be made to an exhibitor cancelling before or on 1 February 2014. No refunds will be made after that date. This only applies if all the space in the exhibition floor
planis sold. 1/We accept the terms and conditions as outlined in this Partnership/Exhibition Proposal and hereby enclose our payment for § including 10% GST.

Please note: all payments made by credit card will attract a 3% processing fee.

Signed Date

(on behalf of the exhibitor listed above)

HANDBOOK LISTING INFORMATION

Please note: The information entered below will be published in the XXXII World Congress of Audiology 2014 Handbook. Please make sure all details are correct. If this information is not completed the
above contact details will be used in the Congress handbook.

v ) Sample listing:
‘our company name:

Booth 1

Consec - Conference Management
Company contact person: Aaron Neame

Unit 4, 1st Floor, 8—10 Purdue Street
Company contact address: Belconnen ACT Australia

Ph: +61262510675
Email:  audiology@consec.com.au
Website: www.wca2014.com

Company contact phone number:

Company email address:

Website address:

TOTAL AMOUNT PAYABLE

Deposit Deadline: 50% required with booking

AUD$4,800.00 incl GST per 3m x 3m exhibition booth Balance deadline: 1 February 2014

SEE LAST PAGE FOR PAYMENT DETAILS
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APPLICATION TO PARTNER
ABN: 11064 552 781 (Audiological Society of Australia Inc)

Please complete this form and return with payment to Consec — Conference Management

Company/Organisation

Contact Names

Postal Address Suburb Postcode
Telephone (w) Facsimile

Mobile Email

PARTNERSHIP PACKAGE PREFERENCES

I/we would like to take up the following partnership package/s (including advertising):

Tst Total Cost $

2nd Total Cost $

Satchel Insert — number required: Total Cost $

Advertising: Total Cost §
Please tick:

|:| Not withstanding any email or verbal communication, I/we understand that the partnership packages will be strictly in order of receipt of application form and deposit.

CANCELLATION POLICY

In the event of the withdrawal of a partnership booking, Consec — Conference Management should be notified in writing as soon as possible. Please note that a refund of fees paid (less a cancellation fee
of 50% of the value) will be made to a partner cancelling before or on 1 February 2014. No refunds will be made after that date.

|:| I/We accept the terms and conditions as outlined in this Partnership/Exhibition Proposal and hereby enclose our payment for § including 10% GST.

Please note: all payments made by credit card will attract a 3% processing fee.

Signed Date

(on behalf of the partner listed above)

DEPOSIT DEADLINE

Deposit Deadline: 50% with booking
Balance Deadline: 1 February 2014

SEE LAST PAGE FOR PAYMENT DETAILS
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METHOD OF PAYMENT

I:l CREDIT CARD

PLEASE NOTE: Payments by credit card for partnership packages and exhibition booths attracts a 3% processing fee.
Note: Audiology Society of Australia will appear on your credit card statement.

(] MASTERCARD [ visa

Please note: Payments for sponsorship and exhibition booths by credit cards attracts a 3% processing fee.

Cardholder’s Name:

Card Number: Expiry Date: / /

Signature: Total amount to authorise $

I:l ELECTRONIC FUNDS TRANSFER

Bank: ANZ Transaction Reference Number: Include Invoice Number and Company Name as point of reference.
AccountName:  Audiological Society of Australia PLEASE NOTE: A remittance advice must be faxed to Consec — Conference
Branch: Box Hill, Victoria Management on +612 62510672 once payment has been processed.
BSB No: 013225

Account No: 4896 59408

[ ] cHEQuE

Please make cheques payable in Australian dollars to Audiological Society of Australia and mail to:

XXXII World Congress of Audiology 2014
Professional Congress Organisers®

Consec — Conference Management

PO Box 3127, BMDC ACT 2617 Australia
Telephone:  +61262510675
Facsimile: +61262510672

Email: audiology@consec.com.au

* Professional Congress Organisers: Consec — Conference Management as agent for the XXXIl World Congress of Audiology 2014.
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